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the large stores suffered greater rela- 
tive market share losses in the sale of 
feminine accessories than in the sale 
of feminine apparel; the other down- 
town stores had the opposite experi- 
ence and actually improved their over- 
all position in the accessories market. 
Downtown also was dominant in the 
sale of piece goods in the Cincinnati 
market; but the loss in market share 
suffered by the downtown area between 
1953 and 1958 was larger than that ex- 
perienced in the sale of women’s wear. 
The selected shopping centers have 
made their presence felt in the sale 
of piece goods, and it has been the 
branches of the large downtown stores 
that have been especially important in 
this portion of the market for depart- 
ment-store-type merchandise. 

The balance of retail trade of men’s 
clothing and furnishings has taken a 
substantial shift away from the down- 
town area in the Cincinnati market. 
The large downtown stores have ex- 
perienced a greater relative market 
share loss than have the other down- 
town stores, but the bulk of this loss 
took place between 1953 and 1956. The 
outlying area gains have fallen to the 
other outlying stores as well as to the 
newer shopping centers. It is interest- 
ing to note that the proportion of shop- 
ping center sales accounted for by the 
branches of the large downtown stores 
is smaller in the sale of men’s clothing 
and furnishings than in the sale of any 
of the other classes of department- 
store-type merchandise. 

Children’s apparel is the most im- 
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portant merchandise category in the se- 
lected shopping centers, and conse. 
quently, the impact of shopping centers 
in the market has swung the balance of 
retail trade in children’s apparel away 
from the downtown area. Hardest hit 
were the other downtown stores al- 
though the large stores also suffered a 
substantial loss in market share. The 
success of the selected shopping cen- 
ters in the sale of children’s apparel 
also has affected the apparent decline in 
market share experienced by the other 
outlying stores. 


Evaluation 


A possible criticism of the analyses 
is that they only cover the purchasing 
behavior of Cincinnati area residents 
and exclude the buying of visitors, va- 
cationers, trading area residents, etc.; 
however, the inhabitants of the immedi- 
ate area represent the important core 
of the market and their actions, to a 
large part, give direction to the mar- 
ket’s trends. Whether or not the Cin- 
cinnati pattern is relevant for other 
markets is uncertain, but it is hoped 
that the findings can provide insight 
into the retailing migration problems 
that exist in metropolitan areas. The 
value of the analyses is that attention 
is called to the need for detail in ap- 
praising market patterns. The shop- 
ping-center movement has imposed on 
retailers the problem of adjusting to 
the new competitive conditions. Such 
adjustments must take place against a 
background of market information. 
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